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INFORMATION TIME KNOWLEDGE
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1880. aastatel lOi saksa leiutaja Paul
Julius Gottlieb Nipkow lihtsa liikuva pilti
naitava seadme, kasutades filtreeritud
valgust, mida vaadati labi poorleva
ketta. See oli kaasaegse televisiooni
tekke alus.




PAUL NIPKOW v BERLIN
Elsttrischos Toloskop

PROTOOR. SALLA DR AROMARLCLERLL.
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brought to you by PhiCreativity.com
#WorldsFirst
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Innovation best comes
from people who really
know nothing about
the topic.”

- Steven Sasson



First digital camera

* The camera generally recognised as the first digital still snapper was a
prototype (US patent 4,131,919) developed by Eastman Kodak engineer
Steven Sasson in 1975. He cobbled together some Motorola parts with a
Kodak movie-camera lens and some newly invented Fairchild CCD
electronic sensors.

* The resulting camera, pictured above on its first trip to Europe recently,
was the size of a large toaster and weighed nearly 4kg. Black-and-white
images were captured on a digital cassette tape, and viewing them
required Sasson and his colleagues to also develop a special screen.

* The resolution was a revolutionary .01 megapixels and it took 23 seconds
to record the first digital photograph.
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JUri Arraku illustratsioon Enn
Vetemaa raamatule "Kalevipoja
malestused".
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hive/2017/09/has-the-smartphone-

destroyed-a-generation/534198/
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q | Viore Likely to Feel Lonely
Percentage of 8th-, 10th-, and 12th-graders who agree or mostly agree with
l the statement “I often feel left out of things” or “A lot of times | feel lonely”
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e I |

-
Haye Smartphones Destroyeda |58
Generation? 28%

More comfortable online than out partying, post-Millennials are safer, physically, 26%
ever been. But they’re on the brink of a mental-health crisis. =7

24%

22% Bl — Often feel left out
Bl — Often feel lonely

20%

LSE I(\leoergiraLz:‘rrl]i(cj:ations




More Likely to Feel Lonely
Percentage of 8th-, 10th-, and 12th-graders who agree or mostly agree with
the statement “| often feel left out of things” or “A lot of times | feel lonely”
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Why the media is different
from other industries?

What Is special In
the media?
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anspomsns List t+ - h 12 Find a country

WITHOUT BORDERS
INDEX 2024 GLOBAL SCORE
dh INDEX 1 Norway 91.89
2 Denmark 89.6
2024
3 Sweden 88.32
Global score
4 Netherlands 87.73
5 Finland 86.55
6 Estonia 86.44
7 Portugal 85.9
8 lIreland 85.59
9 Switzerland 84.01
10 Germany 83.84
11 Luxembourg 83.8
12 Latvia 829
13 Lithuania 81.73
G




GDP 2024 (Trillion USD)

1. United States 27,4

2. China 19,3

3. FAANG 10,6
4. Germany 4,5
5. Japan 4,2
6. India 3,5
7. United Kingdom 3,3
8. France 3,0
9. Italy 2,3
10. Brazil 2,2

11. Canada 2,1



Facebook, Amazon, Apple, Netflix and Google —now Alphabet

COMPANY

“

amazon

Google

£,

NETFLIX

AAPL
Apple

AMZN
Amazon.com

GO0G
Alphabet

META
Meta Platforms

NFLX
Netflix

MARKET CAP

$3.59 trillion

$2.19 trillion

$2.09 trillion

$1.45 trillion

$375.03 billion



Meediakirjaoskuse videod

https://www.youtube.com/@irexinthebaltics

https://www.youtube.com/playlist?list=PL41LBVtbyy5wpcfAggFX
btWD6T6JZLBhf



https://www.youtube.com/@irexinthebaltics
https://www.youtube.com/playlist?list=PL41LBVtbyy5wpcfAqgFXbtWD6T6JZLBhf
https://www.youtube.com/playlist?list=PL41LBVtbyy5wpcfAqgFXbtWD6T6JZLBhf

SOME KUI UUDISTE

ALLIKAS




THE

ATTENTION

ECONOMY

Understanding the New Currency of Business

THOMAS H. DAVENPORT
JOHN C. BECK







MILLIST SISU VAARTUSTAVAD ALGORITMID?

FACEBOOK TIK TOK

— algusaastad: meeldimised,

kommentaarid > voimendus Seotud ideede ja vaadete v&rgustikud, kui

clickbait _ ) o
— 2014/15: platvormil veedetud aeg sulle meeldib X, siis sulle meeldib iimselt ka Y
> video voidukaik ~ ka “vihkamisvérgustikud*

— 2016 suhtlus - kommentaare
innustavad postitused sobralisti

poolt > meemid, vastuoluline sisu

- 2017

@ kaalub 5 x rohkem kui ﬁ

@ TALLINN UNIVERSITY Tiidenberg 2025
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@ TALLINN UNIVERSITY

DANIEL KAHNEMAN

/ ’
Kiire ja aeglane
Mmotlemine

Tiidenberg 2025



klikirabaja (ik clickbait)
raevurabaja (ik ragebait)

@ TALLINN UNIVERSITY Tiidenberg 2025






tehnoloogia ja muutuste vaheliste
suhete selgitamine

tehnoloogia ja tehnoloogia ja

uhiskondlik individuaalne
heaolu heaolu

@ TALLINN UNIVERSITY Tiidenberg 2025



DIGITEHNOLOOGIA JA INDIVIDUAALNE
HEAOLU

tehnoloogia ja muutuste vaheliste * Tehnostress ja Ulekoormus (overload) VS
suhete selgitamine . - e ~ .
tuju-, ja tohustust tdstvad tehnoloogiad
* Uksildus ja kapseldumine VS sotsiaalne
ol ol kapital ja kuuluvustunne
individuaalne . . e e e
heaolu * Digidementsus vs digivoimekus
e Seos voi selle puudumine vaimse tervise
probleemidega

i N

tehnoloogia ja

tuhiskondlik
heaolu

Huvi korral vaata: https://www.youtube.com/watch?v=ilmWrCNCy14 ”Katrin Tiidenberg - Digielu ja (vaimne)
heaolu: Eesti Inimarengu Aruanne 2023 vaade” voi loe https://inimareng.ee/et/digitehnoloogiad-ja-vaimne-heaolu/

@ TALLINN UNIVERSITY Tiidenberg 2025



DIGITEHNOLOOGIA JA UHISKONDLIK HEAOLU

- tahelepanumajandus ja

tehnoloogia ja muutuste vaheliste

suhete selgitamine infokorratus
- osaluskultuur ja
| . . . o« .
tehnoloogia ja AT mf‘:\rglnallsteerltute J.oustamme,
tihiskondlik individuaalne mitmekesistuv avalik keskustelu

heaolu heaolu

@ TALLINN UNIVERSITY Tiidenberg 2025



INFOKORRATUS

DESINFO MISINFO

@ TALLINN UNIVERSITY Tiidenberg 2025



MOTIIVID TEGUTSEJAD

TULEM

>

RIIGID, INSTITUTSIOONID, ETTEVOTTED,
TROLLID, SUUNAMUDIJAD, TAHELEPANUSPEKULANDID, TAVAKODANIKUD

desinfo misinfo

TALLINN UNIVERSITY

Tiidenberg 2025
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- usume seda, kellega soovime samastuda

- usume ilusaid ja karismaatilisi inimesi

- usume seda, mis kinnitab olemasolevaid vaateid

- vOltskonsensus

- emotsionaalne hinnang tekib kiiresti, aju reageerib uudsusele
- emotsionaalselt provokatiivne sisu jaab paremini meelde

RIIGID, INSTITUTSIOONID, ETTEVOTTED,
TROLLID, SUUNAMUDIJAD, TAHELEPANUSPEKULANDID, TAVAKODANIKUD

TEGUTSEJAD

Vt. Kognitiivsed nihked
(ik cognitive biases)

MOTIIVID

TULEM

@ TALLINN UNIVERSITY
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Media distrust in times of the pandemic

Figure 1. The media is the virus. Adapted from “COVID-19 Vancouver's largest protest, April 26th 2020” by GoToVan,
2020, retrieved September 06, 2021, from https://www flickr.com/photos/gotovan/49823129803




FAKE NEWS.

FAKE WORLD.
FAKE IDENTITY.
TRUST YOURSELF.

Andres Joesaar









SUVAVOLTSING






The spread of true and false news online

Soroush Vosoughi, Deb Roy, Sinan Aral

Science

09 Mar 2018:Vol. 359, Issue 6380, pp. 1146-1151
DOI: 10.1126/science.aap9559
http://science.sciencemag.org/content/359/6380/1146.full

@ TALLINNA ULIKOOL



Top S5 Fake Election Stories
by Facebook Engagement

(three months before election)

“Pope Francis Shocks World, Endorses Donald Trump
for President, Releases Statement”™
(960,000, Ending the Fed)

“WikiLeaks CONFIRMS Hillary Sold Weapons to ISIS...

Then Drops Another BOMBSHELL! Breaking News”™ -
(789,000, The Political Insider)

“IT°S OVER: Hillary’s ISIS Emall Just Leaked &

It’s Worse Than Anyone Could Have Imagined?®”
(754,000, Ending the Fed)

“Just Read the Law: Hillary Is Disqualified
From Holding Any Federal Office™
(707,000, Ending the Fed)

EMGAGEMENT REFERS TO THE TOTAL NMUMBER OF SHARES, REACTIONS, AMD COMMEMNMTS
FOR A PIECE OF CONTEMT ON FACEBOOK SOURCE: FACEBOOK DATA WiaA BUSZZSLIMO

@ TALLINNA ULIKOOL Craig Silverman (2016). A BuzzFeed News analysis.

https://www.buzzfeed.com/craigsilverman/viral-fake-election-news-outperformed-real-news-on-facebook?utm_term=.pgqoYZNr2#.hwYL5kD 4b



Total Facebook Engagements for
Top 20 Election Stories

15 miillion
| MAINSTREAM NEWS |
12 million
g ml“nn 8.7 million
6 millon 7.3 miillion
"1 LA
3 millon o
Feb.-April May-July Aug—Election Day

ENGAGEMENT REFERS TO THE TOTAL NUMBER OF SHARES, REACTIONS, AND COMMENTS
FOR A PIECE OF CONTENT ON FACEBOQOK SOURCE: FACEBOOK DATA VIA BUZZ5UMO



Complementary cumulative distribution functions (CCDFs)
of true and false rumor cascades.

B 100 .
10 |
S 1
L
8 010 |
O
0.01] :
0.001 |

TS 10 100 1000 10K 100K
Soroush Vosoughi et al. Science .
2018:359:1146-1151 Cascade Size




VALEL ON LUHIKESED
JALAD,

AGA TA JOOKSERB
TOEST KIIREMINI

@ TALLINNA ULIKOOL



Valeuudised on toestest
uudistes uudsemad /
huvitavamad

@ TALLINNA ULIKOOL



Valeuudised tekitavad
vastajates hirmu, polgust
ja ullatust

@ TALLINNA ULIKOOL



Toesed lood tekitavad
vastajatest kaastunnet,
kurbust, rooOmu ja
usaldust

@ TALLINNA ULIKOOL



Robotid jagavad
valeuudiseid ja toeseid
lugusid vordse kiirusega,
Inimesed aga valeuudiseid
Kiiremini

@ TALLINNA ULIKOOL



TROLLID
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Video examples

* Weather channels reporting on hurricane

e First Al news anchor

* Deep Fake
* Meta and the future of VR

2017
2018
2019
2023


https://www.youtube.com/watch?v=q01vSb_B1o0
https://www.youtube.com/watch?v=MHPI1uH9llU
https://www.youtube.com/watch?v=g5wLaJYBAm4
https://www.youtube.com/watch?v=EohIA7QPmmE
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