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INFORMATION TIME KNOWLEDGE







Q1

:h--

!

UL

fc %% * _.

JMI %

..:

il

"







1880. aastatel |0i saksaleiutaja Paul
Julius Gottlieb Nipkowlihtsa liikuva pilti
naitava seadme, kasutadesfiltreeritud
valgust, mida vaadatilabi poodrleva
ketta. Seeoll kaasaegsetelevisiooni
tekke alus.




PAUL NIPKOW v BERLIN
Elsttrischos Toloskop

PROTOOR. SALLA DR AROMARLCLERLL.
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brought to you by PhiCreativity.com
#WorldsFirst

(44

Innovation best comes
from people who really
know nothing about
the topic.”

- Steven Sasson



First digital camera

* The camera generally recognised as the first digital still snapper was a
prototype (US patent 4,131,919) developed by Eastman Kodak engineer
Steven Sasson in 1975. He cobbled together some Motorola parts with a
Kodak movie-camera lens and some newly invented Fairchild CCD
electronic sensors.

* The resulting camera, pictured above on its first trip to Europe recently,
was the size of a large toaster and weighed nearly 4kg. Black-and-white
images were captured on a digital cassette tape, and viewing them
required Sasson and his colleagues to also develop a special screen.

* The resolution was a revolutionary .01 megapixels and it took 23 seconds
to record the first digital photograph.
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hive/2017/09/has-the-smartphone-
destroyed-a-generation/534198/
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q | Viore Likely to Feel Lonely
Percentage of 8th-, 10th-, and 12th-graders who agree or mostly agree with
l the statement “I often feel left out of things” or “A lot of times | feel lonely”

34%

e I |

-
Haye Smartphones Destroyeda |58
Generation? 28%

More comfortable online than out partying, post-Millennials are safer, physically, 26%
ever been. But they’re on the brink of a mental-health crisis. =7

24%

22% Bl — Often feel left out
Bl — Often feel lonely

20%
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More Likely to Feel Lonely
Percentage of 8th-, 10th-, and 12th-graders who agree or mostly agree with
the statement “| often feel left out of things” or “A lot of times | feel lonely”

34%

32%

30%

28%

26%

24%

22% Bl — Often feel left out
B — Often feel lonely

20%
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Whythe media Is different
from other industries?

What Is special In
the media ?
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anspomsns List t+ - h 12 Find a country

WITHOUT BORDERS
INDEX 2024 GLOBAL SCORE
dh INDEX 1 Norway 91.89
2 Denmark 89.6
2024
3 Sweden 88.32
Global score
4 Netherlands 87.73
5 Finland 86.55
6 Estonia 86.44
7 Portugal 85.9
8 lIreland 85.59
9 Switzerland 84.01
10 Germany 83.84
11 Luxembourg 83.8
12 Latvia 829
13 Lithuania 81.73
G




GDP 2024 (Trillion USD)

1. United States 27,4
2. China 19,3
3. FAANG 10,6
4. Germany 4,5
5. Japan 4,2
6. India 3,5
7. United Kingdom 3,3
8. France 3,0
9. Iltaly 2,3
10. Brazil 2,2

11. Canada 2,1



Facebook, Amazon, Apple, Netflix and Goagrew Alphabet

COMPANY MARKET CAP
& AAPL B
Apple $3.59 trillion
AN $2.19 trillion
Amazon.com
Google G006 N
Alphabet $2.09 trillion
0 META -
Meta Platforms $1.45 trillion
NETFLIX
i S375.03 billion

Netflix



Meediakirjaoskuse videod

https://www.youtube.com/@Iirexinthebaltics

https://www.youtube.com/playlist?list=PL41LBVibyy5wpcfAqgFX
btWD6T6JZLBhf



https://www.youtube.com/@irexinthebaltics
https://www.youtube.com/playlist?list=PL41LBVtbyy5wpcfAqgFXbtWD6T6JZLBhf
https://www.youtube.com/playlist?list=PL41LBVtbyy5wpcfAqgFXbtWD6T6JZLBhf

SOME KUI UUDISTH

ALLIKAS




THE

ATTENTION

ECONOMY

Understanding the New Currency of Business

THOMAS H. DAVENPORT
JOHN C. BECK







MILLIST SISU VAARTUSTAVAD ALGORITMID?

FACEBOOK TIK TOK

— algusaastad: meeldimised,

kommentaarid > voimendus Seotud ideede ja vaadete v&rgustikud, kui

clickbait _ ) o
— 2014/15: platvormil veedetud aeg sulle meeldib X, siis sulle meeldib iimselt ka Y
> video voidukaik ~ ka “vihkamisvérgustikud*

— 2016 suhtlus - kommentaare
innustavad postitused sobralisti

poolt > meemid, vastuoluline sisu

- 2017

@ kaalub 5 x rohkem kui ﬁ

@ TALLINN UNIVERSITY Tiidenberg 2025
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@ TALLINN UNIVERSITY

DANIEL KAHNEMAN

/ ’
Kiire ja aeglane
Mmotlemine

Tiidenberg 2025



klikirabaja (ik clickbait)
raevurabaja (ik ragebait)

@ TALLINN UNIVERSITY Tiidenberg 2025






tehnoloogia ja muutuste vaheliste
suhete selgitamine

tehnoloogia ja tehnoloogia ja

uhiskondlik individuaalne
heaolu heaolu

@ TALLINN UNIVERSITY Tiidenberg 2025



DIGITEHNOLOOGIA JA INDIVIDUAALNE
HEAOLU

tehnoloogia ja muutuste vaheliste * Tehnostress ja Ulekoormus (overload) VS
suhete selgitamine . - e ~ .
tuju-, ja tohustust tdstvad tehnoloogiad
* Uksildus ja kapseldumine VS sotsiaalne
ol ol kapital ja kuuluvustunne
individuaalne . . e e e
heaolu * Digidementsus vs digivoimekus
e Seos voi selle puudumine vaimse tervise
probleemidega

i N

tehnoloogia ja

tuhiskondlik
heaolu

Huvi korral vaata: https://www.youtube.com/watch?v=ilmWrCNCy14 ”Katrin Tiidenberg - Digielu ja (vaimne)
heaolu: Eesti Inimarengu Aruanne 2023 vaade” voi loe https://inimareng.ee/et/digitehnoloogiad-ja-vaimne-heaolu/

@ TALLINN UNIVERSITY Tiidenberg 2025



DIGITEHNOLOOGIA JA UHISKONDLIK HEAOLU

- tahelepanumajandus ja

tehnoloogia ja muutuste vaheliste

suhete selgitamine infokorratus
- osaluskultuur ja
| . . . o« .
tehnoloogia ja AT mf‘:\rglnallsteerltute J.oustamme,
tihiskondlik individuaalne mitmekesistuv avalik keskustelu

heaolu heaolu

@ TALLINN UNIVERSITY Tiidenberg 2025



INFOKORRATUS

DESINFO MISINFO

@ TALLINN UNIVERSITY Tiidenberg 2025



MOTIIVID TEGUTSEJAD

TULEM

>

RIIGID, INSTITUTSIOONID, ETTEVOTTED,
TROLLID, SUUNAMUDIJAD, TAHELEPANUSPEKULANDID, TAVAKODANIKUD

desinfo misinfo

TALLINN UNIVERSITY

Tiidenberg 2025
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